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Dueling IndyCar Circuits 
Set to Rumble 
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1 N0YCAR RACING WILL BE IN' ALL ITS GASOLINE-SCENTED GLORY at the Marl - 
haro Grand Prix of Miami on Sunday, with a scheduled field of 31 race cars thunder¬ 
ing duwn the straightaways at upward of 200 miles per hour, and a crowd of 65,000 
riveted on the drivers’ dernng-do. 

But the business of IndyCar 
makes the sport itself look like 
a gentle drive in the country. 

War has broken out between 
two rival riremw in the Indy -siym 
genre, which features exotic rear en¬ 
gine, oprn-wheelcd vehicles and 
which was popularized by the Indi¬ 
anapolis GOO. The SPUi running of 
that classic tills Memorial Day week¬ 
end will bo marked and marred hy 
Hie conflict. Hut the war will be 
fought in many theaters in a hk.lsijm- 
long battle for fans, sponsors anil, in- 
deed, the future of tins spurt. 

The two competing camps: the if- 
year-otrt RPC Indy t’iir World Seres, 
whose hi-race srhertufe comment es 
with Sunday's cimlest at Hotnesie.iu. 
i’la.; ami the Icily Macing Lvauue 
URL), which has only five races in ns 
inaugural season but one of wiucn is 
the Indianapolis SUP. When tliai rate 
granted IRL teams 25 of its .13 stun 
ing grid slots, tiio other ■■trdiits 
(eajiib screeched ott to (it.in then i.wn 
raco, the U.S. 500 at Michigan Inter¬ 
national Spcetlwnv. with a start tune 
(wo .'lorn's into the Indy 500 on Mjv .:i.. 

It’s a fascinating game f 
chicken, being played with compel 
lug strengths. On one side h foriy 
George, president of the Indianapolis 
Motor bpfedway, who Is trying in 
parlay the luster of this spoil s richest 
prize and grandest event tan J3 minion 
purse, a crowd of -lUP.PPP) Into creating an 
entire league. On the other is Champi¬ 
onship Auto Racing Teams Inc. (CARTS, a 
coalition of Zi team owners who ran the 
PPG Indy Car series and who boast tno 
more-powerful cars and the recognScAblw 
nnmes-the likes ,>f Hobby Rabat and 
Umorson Fitipnidi, 

(live the islge. in the early laps, to the 
cars and stars. CART’S Indy Car senes 
will today swell its total U.S. GOO sponsors 
to 10, with tiie announcement of five new 
ones: Target stores. American Honda Co. 

Mobil Oil. "No Fear" apparel and Miller 
Brewing Co. Miller, which for 11 years 
sponsored an Indy MX) "Hit Slop Award' 1 
for fastest pit crew, is one of a nnmocr of 
major sponsors who felt standing by their 
man—the driver they sponsor-out¬ 
weighed returning to Indianapolis. ‘ With¬ 
out a quality team we don't luve anything 
to merchandise." .says Michael Welsh, a 
marketing oxecutlve at Miller, which 
sponsors Indy refusenik Rahal. 

Indianapolis Motor Speedway vice 
president. Bill Donaldson, maintains (hat 
txuincs* remain* zooming for this year's 



inny wo, where signage, suites and tick¬ 
ets are sold out. And he's confident of Us 
enduring sponsorship appeal. “Relation¬ 
ships with car owners may keep them at 
bay fnr a while, hut eventually they have 
lo make a marketing decision," he says. 

when they have to look at where the re- 
mrn on their investment lies, it's here." 

The fKL’s pitch-packaging Indy MO 
sponsorships with the circuit's four 
races—appealed to Cotter ft Co., parent of 
the True Value hardware chain. It re¬ 
turned to JndyCar after a nine-year ab¬ 
sence because, says President Dan Cotter, 
"We used to figure the tm fv 500 provided 
£5 to TO percent of the series' value." 

Some companies are trying to stay 
neutral by investing in both side*, PPt? 
Industries paid $3.75 million to renew its 
(Ule sponsorship of the CART JndyCar se¬ 
ries and $505,000 to renew II* sponsorship 
of the Indy 500 “Pole Award" for fastest 
qualifying time. Valvolltte Co. U the offi¬ 
cial fuel supplier of both the Indy 600 ami 
U.S. 500. Bat both companies are uncom¬ 
fortable in (hat position. 

"A* one of my roikwgiKw said. The man 
. who walks down the middle of the road gets 
hit by tnickx going both way*.' " isy* Mark 


fuvtQowt; 


Coughlin, Valvnllne’a sports-marketing di¬ 
rector. T can't see eonwrations wanting to 
get braised in this when they hove so many 
other ways to spend marketing dobara. ulti¬ 
mately. tv7th side* will lose." 

This is a sport with an almost baseball* 
like capacity for self-immolation. The dis¬ 
pute date* back to 1970. when top InriyCar 
race team* broke from the United Shuns 
Auto Club, then their sanctioning hotly, to 
create CART. II* PPG Indy Car serin* has 
since featured such rating families as the 
Andrettis (Mario and Michael! and the 
Uusers (Bobby ami Al tenier and Junior). 

Indy-style tar racing, however, doesn't 
run first In the realm of motor sports, fty 
almost any measure It’s lapped by stock- 
car racing. The Nuliotial Association for 
Stock Car Auto Racing's Winston Cup se¬ 
ries was watched on A cumulative 90 mil¬ 
lion fJ.S. TVs last year; the PPG Indy Tar 
World Series by 3* million. (The Winston 
Cup does have 31 rare* vs. tndyCnr's 16.) 
Nasc*r is projected tnrtrjwrMCS imljinn in 
sponsorships this y*ar compared with the 
$331 million dated for CART, according to 
I EG Sponsor* hip Reports, a Chicago- 
baaed news tetter. 

"(The imly Car series! waa the pre- 
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mier circuit, and Nascar overtook it by 
sheer marketing," says !*»* i.TVmsn, 
IKG’s editor. 

Nascar has been run for 48 years by a 
jingle family (the Frances of Daytona 
Reach, Fla.) with slngie-mindnd pur¬ 
pose. CART is 17-ycars-olri and is, by dc* 
tinltlon, a coalition of individual teams. 
Another difference lies in tho Nascar 
drivers, who have made themselves 
more mMkotnhle than their tiulyCnr 
peers, “now often dll you hk« the 
CART drtvers signing autographs? 
Row much do you see them working 
with their sponsors?” says Michael 
Waggoner, Walt Disney Co.’s over¬ 
seer of the IRL’s first race five 
weeks ago In Orlando, Fta. 

Indeed. Mr. George, tho tndl- 
anapoUs Motor Upcedwny president, 
seems to have a severe case of 
Nascar envy In creating the IRL. He’s 
repeatedly recited hi* preferrm-e fur 
American drivers (four of the past 
seven Inriys have been won hy throe 
foreigners), oval tracks (10 uf this 
year’s 18 CART events are road 
races) and lowered costs. High-tech 
engines have driven the cost of Indy 
racing sky-high-and wllh them the 
sponsorship bill. It typically costs $3,5 
million to back a stock-car team (or a 
season, according to Ms. Ukman. 
compared with $8 million per tndy- 
styio team, 

But skeptics say Mi-. George isn’t 
so much trying to return open-wheel 
racing to Its heyday as return Its con¬ 
trol tn the United States Antn-Gliih. a 
dose chum of the Indianapolis Speed¬ 
way crowd. They also any Mr. George 
Is picking the wrung buttle at thu 
wrong time. Tlie average IndyCur 
race crowd along the CAHT circuit has 
grown since liWfl. to 141.000 last 
year. The sponsorship roster has also 
grown in the past two years, since the ap¬ 
pointment of former Olympics marketing 
executive Andrew Craig as tire chief execu¬ 
tive n( CART, tie readily admits that Indy- 
Car racing was long outbuiitled by Nascar 
oo sponsors, and he created specific de¬ 
partments to improv* that area. 

That may have helped CAU’L"* Indy 
Car series retain corporate sponsors when 
Mr. George’s 1RI. turned the key on Its 
new circuit, hut many of the involved cor¬ 
porations already have grown weary, 
flrldgvNtone/PIrcstnne flic., a supplier of 
Firestone tires to both circuits, returned 
in IndyOar racing In 1996 alter a 21-year 
absence. It’s happy that business turn 
quadrupled this year, to 22 teams, it’s un¬ 
happy nobody’s noticed. ’’Sponsors get 
Info this for the attention,” says At 
Speyer, motor-sports manager for Bridge- 
stoce/Fireitone. “All the attention now Is 
on the controversy.'’ 
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